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✨
Onpage SEO Checklist
Search Engine Optimization plays a critical role in your website’s growth. On-page SEO 
is particularly important for your site, and it comprises a long list of optimization 
techniques. Therefore, using a detailed checklist can help ensure that you maximize 
your on-page SEO efforts.

In this Guide, we’ll take a closer look at on-page SEO and what it entails. I’ll then walk 
you through a list of important tasks for optimizing your content and provide you with 
actionable tips. Let’s get started!

What Is On-Page SEO?
On-page SEO involves optimizing individual posts and pages to boost your rankings in 
the SERPS (search engine results pages). This process typically entails targeting 
specific keywords and writing engaging content with the user’s search intent in mind.

However, there are many other tasks involved in on-page SEO. For example, you’ll 
need to ensure that you’re using the correct title and heading tags and linking to 
relevant pages within your posts.

It’s important to note that on-page SEO is different from technical SEO. The latter is 
about optimizing your site’s overall performance, including page loading times, 
responsiveness, and User Experience (UX).
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Therefore, while technical SEO affects the entire website, on-page SEO focuses on 
individual elements in your posts and pages. However, they’re both critical to your 
website’s success.

A Checklist for On-Page SEO
Every time you publish or update your content, you’ll need to make sure that you cover 
every aspect of on-page SEO. It’s understandable to feel overwhelmed by the number 
of tasks involved.

Fortunately, we’ve put together a detailed checklist to help you master your on-page 
SEO. Let’s dive right in!

4 Things to Do Before Publishing a Post or Page
We’ll start with an on-page SEO checklist for every post and page you create. Here are 
four essential things to do before you hit Publish.

1. Select a Primary Keyword
As you may already know, keyword research is key to climbing the rankings. Therefore, 
on-page SEO should start with finding relevant search terms.

Fortunately, there are several keyword research tools that you can use. These 
include Google’s Keyword Planner, which gives you valuable data on your target 
keywords:

https://ads.google.com/home/tools/keyword-planner/
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There are a few things to consider when selecting a primary keyword for a post or page:

Relevance: Your chosen keyword should be relevant to the topic you plan to write 
about.

Search volume: There should be enough interest in the topic to drive substantial 
traffic to your website.

Competition: You’ll want to ensure that the competition for a keyword isn’t too high, 
or you may struggle to rank on the first page of Google. However, keep in mind that 
the Competition label in Keyword Planner refers to ad competition rather than 
organic search.

You’ll also want to ensure that you haven’t used that keyword before on your website. 
Additionally, you may want to develop a few secondary keywords for your post.

2. Use the Target Keywords Throughout Your Post
Once you’ve chosen your primary keyword, you’ll need to use it sufficiently within your 
post. This process involves applying the phrase to your post’s title, headings, 
subheadings, and body.

You’ll also want to include your target keyword in the following places:
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The SEO Title: This must be short enough to display fully in search results and 
interesting enough to attract the user’s attention.

The permalink: Your URLs should be short and clear, without extra characters or 
numbers.

The meta description: It should be a brief yet compelling summary of your post to 
help users and search engines understand what your content is about.

However, you’ll want to avoid overusing your keyword since search engines often 
penalize this practice.

Fortunately, Yoast SEO can help you implement the correct number of keywords in your 
posts. Besides measuring your keyword density, Yoast also recommends improvements 
for your on-page SEO:

However, it’s also important to use your keywords naturally throughout your text. 
Remember that you’re writing posts for human readers and not just search engines.

3. Write High-Quality Content
When developing your on-page SEO, we recommend keeping your audience in mind. 
While keywords can help you rank higher in the SERPs, your content should also be 
relevant and helpful to your readers.

Before your start writing your post, you may want to ask yourself the following 
questions:

What question (or questions) will it answer?

https://www.elegantthemes.com/blog/editorial/is-yoast-seo-really-the-ultimate-seo-plugin
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What pain points will it address?

How will it help the reader?

Then, when you’re writing your content, make sure that it addresses the relevant search 
intent.

For example, if your readers are looking for ways to save money, your post should 
provide them with a list of actionable tips. Similarly, if the search term is “what is on-
page SEO?”, you’ll want to create an informative guide on the topic.

Here are some other tips for writing your posts:

Use the correct heading tags including H2 for main sections and H3 – H6 for 
subsections.

Ensure that any information you provide is accurate.

Link to external sources when possible, especially when citing studies and statistics.

You’ll also want to pay attention to the post’s readability. Once again, Yoast can be a 
helpful tool with its Readability score:

The plugin will give you some recommendations to make your content more digestible. 
For example, it will let you know if your sections are too long. Yoast will also advise you 
to shorten your sentences and paragraphs to make the post easier to read.

https://www.wordstream.com/blog/ws/2018/02/28/pain-points
https://www.elegantthemes.com/blog/wordpress/what-is-search-intent-guide
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4. Optimize Your Images
Adding images to your posts can make your content more engaging and digestible. 
Graphics can also boost your visibility in the SERPs.

There are two main ways to optimize your images for SEO:

Use descriptive file names that contain the target keyword.

Add alt text to help search engines understand the contents of your pictures.

Additionally, alt text makes your website more accessible. It enables screen readers to 
read out information about the image to visually impaired users. As such, it can provide 
a better UX to your audience.

3 Things to Do After Publishing a Post or Page
On-page SEO is a continuous task. After publishing a post, there are other things you 
can do to boost its rankings further. Let’s look at our on-page SEO checklist for 
published posts!

1. Add Schema Markup
Schema markup is a set of data that enables search engines to understand your 
content better. It uses post tags that provide precise details. Google can pull more data 
from your posts with schema markup and display rich snippets in its SERPs.

For example, recipe-based rich snippets can show images, ratings, the number of 
reviews, and cooking times:
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Rich snippets display additional page information and have higher click-through 
rates than normal results. You can get these snippets for different types of content, 
including how-to guides, product pages, recipes, and FAQ sections.

You can use Google’s Structured Data Markup Helper to add schema markup to your 
posts:

https://www.searchenginejournal.com/google-serp-study-which-rich-results-get-the-most-clicks/382445/
https://www.google.com/webmasters/markup-helper/
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To start, you’ll need to enter the URL of your page and select a data type. For instance, 
you may choose to add schema markup to an article or book review.

You can then select individual elements from your page and add an appropriate tag for 
each one:
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When you’re ready, the tool will generate the schema markup code based on your 
selections. You can then add this code to your post using the Custom HTML block in the 
Gutenberg editor.

Note that you can only use this tool for live posts, which is why we’ve included schema 
markup in the post-publication SEO checklist.

2. Add Internal Links
Internal links can direct readers to other pieces of relevant content on your website. 
These URLs can help increase engagement and reduce your bounce rate. 

However, internal links can also impact your SEO. They make it easier for search 
engines to crawl and index your pages and improve your rankings.

While writing your posts, you can add internal links using anchor text that reflects the 
page’s topic you’re linking to. Furthermore, as you publish new content, you may also 
want to return to your old posts and insert URLs to your latest articles.

This process may sound tedious. Fortunately, SEO tools such as Yoast and Ahrefs can 
find linking opportunities for you, saving a lot of time and effort.

3. Update Your Content
As we mentioned earlier, writing informative and high-quality content is essential for 
your on-page SEO. However, after some time, some posts will require updates. For 
example, your older posts may contain irrelevant information or mention products or 
places that no longer exist.

Google aims to show the most relevant results for any given search query. If the 
information in your posts is no longer valid, you may experience a drop in rankings.

Therefore, it’s essential to revisit your older posts and eliminate outdated content. This 
process might involve looking for new sources and statistics, verifying the relevance of 
your claims, and looking for further updates in the topic fields.

You may also want to check your posts for broken links and grammatical errors. 
Additionally, you could add new sections to show users (and search engines) that your 
post has recently been updated.

Conclusion

https://ahrefs.com/webmaster-tools
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On-page SEO focuses on optimizing individual posts and pages on your website. There 
are several tasks involved in this process, but having a checklist can help you cover 
every necessary process.

As we have seen, you’ll first need to select a primary keyword and incorporate it into 
different parts of your post, including the SEO title and meta description. You’ll also want 
to ensure that your content is informative, readable, and satisfies the search intent. 
Additionally, consider optimizing your images with alt text and adding internal links to 
relevant posts.


